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Regular experiments lay foundations for outstanding print quality even on difficult substrates. Print company robstolk recently 
chose a five-colour version of the KBA Rapida 76 with additional coater. Important features alongside fully automatic plate 
changing are the inline colour measuring system and the HR-UV dryers. No road is too long for us when we are experimenting 
with the technical possibilities, says one of the company owners. For example, not only are highly pigmented inks developed, 
different kinds of paper are considered if the original choice fails to deliver the desired result. See page 18 for more. In the 
above picture, a printer at the robstolk press casts a concentrated and critical eye over a printed sheet.

ENDLESS POSSIBILITIES, AND NO ROAD IS TOO LONG
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FROM THE EDITOR

Credibility significantly affected by 
the kinds of people sharing news 
The element of  trust is crucial to our lives. It is 

also crucial as far as readers and readership are 
concerned. The American Press Institute website 
has this to say about reader-trust, which wonderfully 
drives the point home:

Greg Bright, director of  Digital Strategy and 
Analytics, Albuquerque Journal, blogging for 

the International News Media Association (INMA) 
website, explains why media companies must 
continuously revisit strategy. Here’s what he says:

Sashi Nair
editorpiirind@gmail.com

When Americans encounter news on social media, how 
much they trust the content is determined less by who 
creates the news than by who shares it, according to a new 
experimental study from the Media Insight Project, a 
collaboration between the American Press Institute and 
the Associated Press-NORC Center for Public Affairs 
Research. Whether readers trust the sharer, indeed, 
matters more than who produces the article — or even 
whether the article is produced by a real news organisation 
or a fictional one, the study finds.

As social platforms such as Facebook or Twitter become 
major thoroughfares for news, the news organisation that 
does the original reporting still matters. But the study 
demonstrates that who shares an article on a social media 
site like Facebook has an even bigger influence on whether 
people trust what they see. 

The experimental results show that people who see 
an article from a trusted sharer, but one written by an 
unknown media source, have much more trust in the 
information than people who see the same article that 
appears to come from a reputable media source shared 
by a person they do not trust. The identity of  the sharer 
even has an impact on consumers’ impressions of  the 
news brand. The study demonstrates that when people 
see a post from a trusted person rather than an untrusted 
person, they feel more likely to recommend the news source 
to friends, follow the source on social media, and sign up 
for news alerts from the source.

All of  this suggests that a news organisation’s 
credibility both as a brand and for individual stories is 
significantly affected by what kinds of  people are sharing 
it on social media sites such as Facebook. The sharers 
act as unofficial ambassadors for the brand, and the 
sharers’ credibility can influence readers’ opinions about 
the reporting source.

Maybe your plan is in good shape. Maybe you think 
you have made the leap to digital. (Did you accidently 
kill print in doing so?) Maybe you have one side of  the 
operation doing the digital dance all day while the other 
part of  the operation is still trying to figure out how big 
a pixel is.

Regardless of  where you are on the journey, it is time 
to pause for a day or two and do a quick department-
by-department status check. In some cases, you may find 
when you look down, your organisation is not on the path 
you think you are on. Sometimes you need to let things go 
and start over. This is not an easy decision, but possibly 
worth doing to move you back to the best path.

Tech, and the digital evolution, should be thought of  as 
an iterative process where the perfect decision made five 
years ago (at the time) can look pretty wrong today. I 
have seen in my travels and time in the industry many 
newspapers struggle with digital. And trust me, the news 
industry isn’t the only one struggling with the digital 
revolution. The daily buzzword marketing spin from the 
daily “we can double your digital revenue” phone call is 
doing more harm than good.

You can't really disagree with him there, can you?
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A standard test form containing different control 
strips for destinometric and colorimetric 
measuring can be used to compare the quality 

produced by offset and digital printing. The yield 
print quality accomplished in digital printing is close 
to 95 per cent of  offset printing quality in terms of  
reflection density ΔD for four colour inks of  Cyan, 
Magenta, Yellow and Black. 

A crystal-clear proof  has been arrived by using 
Heidelberg CD 102 four-color offset machine for 
testing offset print quality and Ricoh Pro C5100S 
digital full color production printers for testing 
digital print quality by provision of  color differences 
in compliance with the ISO 12467 international 
standards.

The most important factor for printing houses is 
the quality of  print production. Offset printing uses 
various steps for producing pictures on the printed 
matter, initially created on a computer before being 
transferred on to plates and then onto a printed 
surface such as paper. The international standard 
defines a number of  quality parameters. Ink quantity, 
registration of  colours, water/ ink balance and 
pressure in the printing zone are the parameters that 
basically govern the offset printing process, which is 
a tedious process causing time length and pollution 
of  water, land and air, including other negative 
environmental effects. 

In digital printing, an image on the computer is sent 
specifically to the printer making use of  digital files 
such as PDFs and those from graphic software such 
as Illustrator, InDesign, etc. There is no requirement 
for plates, used in offset printing. Thus, money and 
time can be saved. Originally digital printing was 
invented as a prepress digital proofing system. It was 
designed to refine the final printing press results giving 

Why digital printing scores 
over offset

Offset printing is known to be cost effective, speedy and of reasonably high quality, 
hence its wide usage. The recent increase in the popularity of digital printing is because 
most print jobs today are done using digital. The quality is good and the production 
speedy. Also, the digital printing process is less polluting. N. Bose compares the 
quality of offset and digital printing 

customers an idea of  what their final printing press 
venture would look like. The process has eventually 
evolved into an alternative printing solution especially 
for short-run jobs. 

Experimental set-up
A standard test form has been used, containing 

various colour control strips and components of  
solid patches for Cyan, Magenta, Yellow, Black, two 
colour overprint patches, 40 per cent and 80 per cent 
dot gain patches, slur/ doubling control elements, 
registration marks, etc. All measuring components 
are with screen ruling value 60 cm-1. During the 
experiments positive working printing plates were 
unveiled on CtPlate system Luscher XPose130. 

The offset printing press, which was used, was a 
four-colour sheet-fed Heidelberg CD 102 Ricoh Pro 
C5100S. 120 g/m2 matte coated paper was used to take 
proofs from offset and digital press for digital printing. 
An Xrite Spectro-Eye type spectrophotometer/ 
densitometer was used to detect the optical density 
and the colour characteristics in the CIE Lab color 
space. Gradual smooth changes of  ink quantity – 
from under-inking to over-inking was the remarkable 
characteristic of  the printed samples. When the test 
samples were printed, using the method of  maximum 
printing contrast, the optimal quantity of  printing 
inks on the matte-coated paper was determined. 

Solid ink density
Density is nothing but the intrinsic ability of  a 

material to absorb light. Density measurements of  
solid ink patches were used to verify the ink film 
thickness applied during a press run. When the 
two printed sheets are compared density readings 
should be within 0.05 units, when measured on a 
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spectrophotometer, for meaningful print quality 
assessment. The density values of  offset printing 
and digital printing were taken up for analysis. The 
measured density values for different colours of  C, 
M, Y and K for offset printing and digital printing 
are shown in Table 1. 

Table 1: Measured density values for matte-coated 
paper

CIE LAB values
The CIE LAB values measured in offset printing 

and digital printing for C, M, Y and K using Xrite 
spectrophotometer is given in Table 2 and graphically 
illustrated in Figure 2.

The density of  the colour becomes higher when 
the colour looks darker to the eye.

Figure 1 Density values – Offset vs digital 
printing 

The solid ink density (reflection density) is one of  
the functions of  the percentage of  light reflected. 
From Table 1 and Figure 1 it is observed that the 
offset printed sheets density of  Cyan is 1.33 against 
the digital printed sheets is 1.26, for Magenta it is 
1.31 for offset and 1.39 for digital, for Yellow it is 
0.92 for offset and 0.94 for digital, and for Black it 
is 1.70 for offset and 1.77 for digital printing. On 
the whole, the density of  digital printing is 94.93 per 
cent. It is matching well with the density of  offset 
printing is observed from the Figure 1. 

Figure 2 Color parameters – Offset printing Vs. 
Digital printing

[X – CIE LAB red-green Coordinates a*]
[Y – CIE LAB yellow-blue Coordinates b*]

Table 2 (next page) clearly brings out the fact that 
the colour difference of  Cyan ΔEab is 1.01. The 
deviation tolerance as per ISO (offset printing) is 
5 and the variation is within the prescribed value. 
The colour variation of  Magenta ΔEab is 1.16, the 
deviation tolerance as per ISO (offset printing) is 
5 and the variation is within the prescribed value. 
Colour differences of  Yellow ΔEab is 1.59, the 
deviation tolerance as per ISO (offset printing) is 
5 and the variation is within the prescribed value 
and colour differences of  Black ΔEab is 1.68, the 
deviation tolerance as per ISO (offset printing) is 5 
and the differences are within the prescribed value. 
Hence, the LAB value of  digital printing is capable of  
showing equally good quality of  colour reproduction, 
compared with offset printing. 

It is observed from Table 3 (next page) that the 
colour contrast of  Magenta on Yellow print ∆Eab 
is 1.75 whereas for Cyan on Yellow, overprint ∆Eab 
is 1.08, and for Cyan on Magenta, overprint ∆Eab is 
1.27. The colour differences are within the range of  5 
as illustrated graphically in Figure 2. The consistency 
of  the print quality is thus well assured in both the 
offset printing and digital printing. 
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Conclusion
The output print quality achieved in digital printing 

is close to that of  offset print, 95 per cent indelibly 
matching with the offset print quality of  the four 
colour inks of  Cyan, Magenta, Yellow and Black. The 
experiment undoubtedly brings forth the superseding 

facts of  digital printing over offset. It is speedy, low-
cost (for even fewer numbers of  copies), less polluting 
and more eco-friendly.

(The writer is a professor in Mechanical Engineering at the Mepco 
Schlenk Engineering College in Sivakasi.)

Dwaipayan Bose joins DNA as editor-in-chief
Dwaipayan Bose has joins DNA as editor-in-chief. He will be responsible for the overall editorial 

operations – print and digital – and will be based in Delhi.  Bose joins from Times of India, where he 
was resident editor in charge of Bhopal, Indore and Raipur editions.  With a career spanning over 19 
years, Bose has worked with HT Media, Dainik Bhaskar, Network 18 and The India Today Group. He has 
also been integral to the launch of DNA Jaipur and DNA Indore editions.  Bose will reporting to Jagdish 
Chandra, CEO, DNA. Chandra is also  executive director and CEO of Zee News Regionals.

(Courtesy: exchange4media.com)

Table 3
LAB Values for additive colors R, G and B on matte-coated paper

Table 2
LAB Values for process colors C, M, Y and K on matte-coated paper

<
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Publishers and advertisers alike are grappling 
with various issues; chiefly, the mounting 
menace of  ad frauds which is bleeding budgets 

and allowing practically no returns on investment, 
and concerted cyber attacks which take down sites 
and leave gaps in information and knowledge which 
could skew perceptions and possibly even alter the 
course of  history. A Financial Times report in June, 
quoting the World Federation of  Advertisers, warned 
that marketers could waste more than $50 billion a 
year by 2025 on digital advertising that is never seen 
because of  “endemic” fraud in the industry. 

At the heart of  the advertising scam is technology 
that allows the online behavior of  a human being 
to be simulated by computer programmes known as 
‘bots’, making it possible for a website to appear to 
have been visited, or an advertisement viewed, any 
number of  times without anyone actually having 
done so. Advertisers are made to pay up for these 
faked views, hiking costs without generating much 
benefit because their ads have not reached the target 
audience. 

Bots are also at the core of  attacks on websites. 
botnets, or networks of  infected computers, can be 
used to drive an unmanageable amount of  traffic to 
a website, and bring it down. Known as Distributed 
Denial of  Service (DDoS) attacks, these are normally 
aimed at news websites, election news sites and 
human rights sites. 

Siphoning off  billions
Amit Mittal, founder and CEO, Simpli5d 

Technologies, a product-based mark-tech company 
and pioneer in the anti-ad-fraud domain, talked of  
the problem and best practices for publishers to 
stay safe, at the fifth edition of  Digital Media India 

Staying safe in the world of 
digital publishing 
The digital world may be expanding its horizons exponentially, but with growth comes 
threat. The publishing world has been enthusiastically embracing the format, but the 
dangers and pitfalls are becoming increasingly obvious. Integrity of data, accessibility 
and revenue are all crucial to survival. Susan Philip explains

organised last year in Delhi by WAN-IFRA. Mittal said 
each ad fraud occurred in a matter of  milliseconds 
and often went undetected. But millions of  such 
automated heists occur each day. According to the 
2016 ANA/White Ops Bot Fraud Study, the loss will 
be approximately US$7.2 billion globally.

Mittal questioned the huge projected growth in 
digital revenue and wondered why, if  publishers 
were really seeing such growth, they were ‘bleeding’. 
He cited the example of  michaelgolf.com, the top 
generator of  video ad impressions on Google ad’s 
exchange. It notched up over 161 million page views 
per week but had less than a million unique visitors 
during the time. The figures just did not add up. Google 
ultimately blocked the site following complaints that 
the content was wholly pirated, and that 85 per cent 
of  the traffic of  the English site came from Brazil.

Multiple ads are being served by multiple networks, 
including from reputed ones. But are these frauds 
being perpetrated by these networks? The answer 
was No, said Mittal. Listing various types of  types of  
ad-frauds, he talked of  pixel stuffing, which resulted 
in ‘hidden ads’, ad-layering/stacking, bot-generated 
content on phantom sites like michaelgolf.com, and 
humanoids. Examples of  the latter are automated 
scripts running within legitimate ads on reputed 
websites and malware-infected computers which 
continuously load websites/ads in the background 
and gaining access to personally identifiable 
information such as browsing history, interests and 
financial information. 

Ad injectors which force advertisements into sites 
displacing original content and destroying inventory 
are yet another example – there was significant 
evidence of  ads running on sites which do not permit 
advertising, like that of  the banks – he pointed out.
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Losers all
Bots try and fool all the stakeholders – advertisers, 

agencies, networks, publishers, third party verification 
portals and end customers. The biggest beneficiaries 
are botnet operators who gain the maximum 
money and have nothing to lose. On the other 
hand, advertisers find that the cost per impression 
is experiencing downward pressure because of  the 
fraudulently expanded and ever-increasing ad network 
inventory. The audience is frustrated too, there’s 
reduced consumption and the biggest long term 
fallout is the rise of  ad blockers. But the biggest losers, 
Mittal said, were publishers. The vicious cycle needed 
to be broken, Mittal stressed, adding that genuine 
inventory should stand out to build confidence and 
genuine ROI for both advertisers and publishers. 

Mittal reminded the audience that bot fraud in 
campaigns did not indicate that the publisher/  
network/ agency was bad. Most likely they were the 
victims, not the cause, he pointed out. However, “If  
we do not collaborate and act fast, the digital industry 
will surely be in trouble,” he warned. 

Armies of  Bots
DDoS, another major threat to the digital 

marketplace, are becoming cheaper as the technique 
gains popularity. Bots spread malicious software 
through emails, websites and social media, allowing 
the infected gadgets to be remotely controlled while 
their owners remain unaware of  the situation, and 
these gadgets are built up into ‘armies’ of  botnets, 
which can be used to launch DDoS attacks. 

There are online markets selling these botnets 
or individual DDoS attack capability and they 
come fairly cheap. The incidence of  such attacks is 

growing alarmingly. Websites not using a content 
delivery network or a major hosting provider are easy 
prey, as they seldom have the resources to protect 
themselves.

Protective measures
Taking note of  the danger of  DDoS, Google 

has come out with Project Shield. It uses Google’s 
technology to protect websites at risk and keep them 
online. The technique employed is ‘reverse proxy’, 
whereby webmasters can serve their sites through 
Google infrastructure. It is a free service. Ultimately, 
whether it is ad-fraud or DDoS attacks, collaboration 
holds the key for publishers to successfully meet the 
challenges and stay safe and financially secure in the 
digital world. 

Creating organisations and allies to eradicate -	
ad fraud. TAG – Trustworthy Accountability 
Group – in the US is a great initiative in this 
direction

Authorising and approving third party traffic -	
validation technology 

Monitoring sourced traffic-	

Being aware – allocating funds, time and other -	
resources to this cause

Collaborate to fight the crime by 

Barkha Dutt is contributing 
editor, The Week 

In yet another role, Barkha Dutt will now don 
the mantle of contributing editor at Malayala 
Manorama’s weekly English magazine, The 
Week. Following her departure from NDTV in 
mid-January, Dutt signed up with Quintillion 
Media to cover the Uttar Pradesh assembly 
elections. The previous year was quite an 
eventful one for the popular journalist who 
gained acclaim following her coverage of the 
Kargil war in 1999. 

Not only did Dutt move on from NDTV after 
having spent 21 years with the broadcaster 
but also co-founded The Print, a news media 
start-up alongside Shekhar Gupta. In October, 
she joined Washington’s Post elite line-up of 
opinion writers as a contributing columnist 
to the Global Opinions section. A founding 
member of the think tank Ideas Collective, 
Dutt’s forays into digital come after she turned 
author with the publication of This Unquiet 
Land: Stories from India’s Fault Lines. 

(Courtesy: exchange4media.com)
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It was early 1937 when two young men, fired by 
the ideal of  nationalism, thought about doing 
something constructive to propagate the feeling 

through magazines and books. They were Shyam 
Lal Gupta, the founder of  the S Chand Group, and 
Vishwa Nath, founder of  the Delhi Press Group.

Since those early days, the S Chand Group has 
emerged as India’s largest provider of  text books, 
work books, self-help books, etc. It publishes course 
material prescribed by the CBSE (Central Board of  
Secondary Education) and various colleges, including 
books for engineering and medical education. The 
group always encouraged Indians to write on various 
subjects taught at all levels of  school, colleges and 
universities. It provided an alternative to overseas 
publishing houses which had a monopoly at one 
point. 

The group has its own printing plants in three states 
– the mother plant is in Central Delhi and the other 
two are in Sahibabad, Uttar Pradesh and Rudrapur, 
Uttarakhand.  All three have all the facilities for print 
production, finishing and despatch under one roof. 
The group continuously upgrades and updates the 
plants in pre-press, in-press and post-press areas.  The 
group has the reputation of  producing their books 
on technologically advanced machines such as Goss 
(two units), Rapida and even domestically custom-
built and manufactured Pressline 4-tower machinery.

The stakeholders in the S Chand Group see a 

The giant text book printer 
of India

The S Chand Group, which provided an alternative to overseas publishing houses once 
holding monopoly on printed educational matter in India, has successfully penetrated 
the urban and semi-urban areas and is making concerted efforts to reach the rural and 
semi-rural ones. Som Nath Sapru describes how, while tracing the group’s history

very bright future for the publishing sector because 
of  the continuous growth of  literacy in urban and 
rural areas of  the country. Himanshu Gupta, joint 
managing director, said in a recent interview that “…
the number of  schools is increasing in all regions of  
the country – today even a poor person is looking 
forward to educate his children in an English medium 
school”.

The education market in India is pegged roughly 
at US $ 20 billion – with a growth of  30 per cent. 
The industry’s attractiveness is obvious and among 
all its segments, the publishing space has the lowest 
entry barrier, the reason being that it is the least 
infrastructure-intensive. As aspiration levels rise, 
more private schools are experiencing a continuous 
growth path. This contributes to the growing demand 
for more text books and self-help books.

India has more than 10000 publishers, of  which 
more than 20 have a turnover of  Rs 100 crore. The 
S Chand Group had a revenue of  close to US $ 100 
million in FY-16 and are looking to scale-up while 
exploring markets which are completely unorganised 
as of  now. It has charted an aggressive acquisitions 
agenda and over the next five years, plans to acquire 
100 per cent or majority stakes in three to five 
regional publishing houses that offer products for 
state education boards.

Over the past two-and-a-half  decades – when the 
competition was at its peak – students needed more 

Production hall at the Sahibabad plant. Books ready for dispatch.
Himanshu Gupta, managing director, 
with  the latest Rapida 105 Universal.
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than NCERT (National Council of  Educational 
Research and Training) books to get admission into 
professional colleges. They needed supplementary 
books and reference books.  And this helped the 
publishing business.

The S Chand Group divided the country into four 
sectors - urban, semi-urban, rural and semi-rural. It 
has successfully penetrated the urban and semi-urban 
areas and is making concerted efforts to reach the 
rural and semi-rural ones. The group’s strength is 
distribution and outreach programmes through its 
60 plus offices in all the states and over 700 field 
staff  who have been set the target of  reaching at 
least 25000 institutions per year which translates 
to 25 million students. This number is expected to 
quadruple by 2021.

The S Chand Group is the first Indian publishing 
house to be funded by an international private-equity 
firm, Everstone Capital (the private sector investment 
arm of  the World Bank). Everstone Capital took a 
31 per cent stake in S Chand in 2012-13.  Another 
round of  funding worth US $ 27 million came from 
the International Finance Corporation recently. 

This writer understands that 90 per cent of  the 
group’s revenue is from its three printing plants, 
while digital services to students of  professional 
courses such as medicine or engineering accounts 
for five per cent. The goal is to raise this to 25 per 
cent within the next financial year. Himanshu Gupta 
and his brother-in-law Dinesh Jhunjhunwala are the 
masterminds behind the group’s success. This duo 
represents the third generation of  entrepreneurs.

In a recent acquisition, the group picked up majority 
shares in the Kolkata-based Chaaya Prakashini, a 
leading text book publisher in eastern India catering 
to students from Std 1 to Std XII, besides bringing out 
college and engineering level books too. An Economic 
Times report puts the total value of  the acquisition 
at Rs 220 crore. Insiders say that the acquisition was 
preceded by two others – Vikas Publishing House in 
2012 and New Sarswati House in 2014, both Delhi-
based publishers.        

(The writer has a master's degree in Print Technology and 
Management. He is a former editor of  the IPAMA Bulletin.)                  
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Danish publisher opts for 
ppiMedia solution

DC-X is the digital asset management system 
developed by the Hamburg-based company Digital 
Collections and forms the basis of  the editorial 
system Content-X, which has been jointly developed 
by ppi Media and Digital Collections. The Danish 
media company JP/Politikens Hus, which publishes 
the leading Danish dailies Ekstra Bladet, Morgenavisen 
Jyllands-Posten and Politiken, has now opted for DC-X 
as their DAM system in order to manage photos and 
graphics that are currently used in print and digital, 
play them out to the production channels and archive 
them. 

This will mean migrating 14 million assets from 
the existing solution. From the moment it goes live, 
videos will in future also be managed and archived in 
DC-X. ppi Media will implement the extensive project 
at the Danish media company. JP/Politikens Hus has 
been using ppi Media's classsic software solutions 
for automated newspaper production for many years, 
including PlanPag and ProPag.

Per Palmkvist Knudsen, CIO at JP/Politikens Hus, 
says: "We have had a successful and trustful business 
partnership with ppi Media for many years. We 
believe that the implementation of  the digital asset 
management system from Digital Collections also 
will be a positive experience."

Currently, more than 14 million assets have to be 
transferred from the old system at JP/Politikens 
Hus and the migration of  data has already begun. In 
addition to the implementation of  DC-X, ppi Media 
will also offer JP/Politikens Hus first level support for 
the DAM system. The system is expected to go live 

in June 2017. ppi Media and Digital Collections have 
been working together as partners for some time now. 
The jointly developed editorial solution Content-X 
has been on the market since 2010/2011. ppi Media's 
staff  in Hamburg and the Digital Collections team 
have been sharing a floor in an office tower in 
northern Hamburg since 2014.

DC is a leading global manufacturer of  software 
for managing and researching digital information as 
well as media-neutral content. DC systems cover all 
components for classifying, organising, researching 
and processing texts, images, graphics, audio and 
video information in a central database. DC has 
installed approx. 180 systems in five continents, 
mainly for large publishers, public institutions and 
the retail industry.

YM Group adds another 
Goss Sunday

YM Group, the UK's market leader in the print and 
delivery of  short grain printed products has installed 
a Goss Sunday 5000 64-page short grain web offset 
press. The press is installed at the group’s Chantry 
site which mainly produces magazines, newspaper 
supplements, catalogues and brochures for the 
publication and retail markets. 

The press has been running since early this year 
and utilises the proven advantages of  Goss’s gapless 
blanket technology to deliver high output and superior 
quality for a range of  run lengths and formats.
“The Goss Sunday 5000 adds 64-page short grain 

capability to our existing facilities for printing high 
quality commercial and periodical products, and has 
increased the capacity at YM Chantry by around 40 
per cent,” says Peter Greaves, managing director, 
YM Chantry. “Short grain is more cost-effective for 
printing as it delivers higher output, especially for sub 
A4 formats where paper savings are made against the 
standard long grain formats; this is a key benefit to 
many of  our customers. 

The Sunday 5000 produces high print quality which 
is of  utmost importance to our customers.  We are 
very satisfied with Goss’s support on this project.  
The Goss and YM project teams worked together to 
deliver a successful installation.” According to John 
Chambers, UK Sales director, Goss is delighted to 
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A preview of  the future DC-X user interface.
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partner with York Mailing for their latest investment 
in web offset technology. “YM Group is a company 
committed to web offset production; this latest 
installation reaffirms their confidence in Goss as 
a long-term partner. The high automation of  
the Sunday press enables frequent job changes 
and run-length flexibility and has already increased 
capacity at the Chantry site.  We are very pleased to 
partner with YM Chantry on this project.”

YM Group is the leading expert in short grain 
market in the UK, owning most of  the short grain 
presses in the UK. Having previously installed a Goss 
Sunday 4000 in 2014 and another early last year in 
TLG Leeds, YM Group acquired its latest Goss press 
following the closure of  Polestar Sheffield, adding 
to its portfolio of  14 web offset presses across the 
group’s 4 sites. The Sunday 5000 was relocated and 
reconfigured to meet York Mailing’s requirements 
and is in full operation since February 2017.

The 120000cph rated 64pp short grain press, 
complete with the SG-3 jaw folder and twin delivery, 
has been complemented with a balloon former 
section and ribbon stitching heads under each former, 
allowing 24pp sections to be produced at upwards 
of  240,000 cph. The state-of-the-art press has also 
been equipped with the very latest ‘closed loop’, web 
monitoring and quality management technology, 
ensuring high output is matched by high quality. 

A Presstek digital offset 
press for Texas

Presstek has announced that Community Impact 
Printing, Texas’s fastest-growing news organisation, 
has successfully installed a certified pre-owned 
Presstek 75DI digital offset sheetfed press at their 

state-of-the-art printing and mailing facility in 
Pflugerville, Texas. The Presstek 75DI is being used 
to print high quality advertising inserts, direct mail and 
detached marketing labels for Community Impact’s 
portfolio of  hyper-local newspapers.

Launched by founders John and Jennifer Garrett in 
2005, with only three employees, Community Impact 
has grown to become the most widely distributed 
news source in Texas, now boasting a total mailed 
circulation of  over 1.7 million. Still independently 
owned, the newspaper opened its own 36000 sq-ft 
printing facility in Pflugerville, Texas in October last 
year, where it prints 22 newspapers covering the Austin, 
Dallas and Houston metro areas. Their success stems 
from transforming the outdated local newspaper 
model into an essential source of  genuinely useful 
and informative ‘hyper-local’ content.
“We aim to build communities of  informed citizens 

and thriving businesses through our commitment 
to localised, relevant news and information. Many 
of  our advertising clients are small businesses with 
limited marketing budgets that want to target a 
particular neighborhood, sometimes just a one-mile 
radius around their store,” says David Ludwick, GM 
at Community Impact Printing. “The Presstek 75DI 
digital offset printing press supports this offering 
because it is so efficient and economical to run, 
meaning we can offer the smaller print runs our 
clients need to make it more affordable to advertise.”

Community Impact purchased the Presstek 75DI 
sheetfed 5-colour digital offset press with inline 
aqueous coating, to produce advertising inserts as 
well as direct mail postcards, and ‘marriage mail’ 
detached marketing labels, which are attached to the 
newspapers for mailing. Previously, the inserts and 
direct mail were outsourced, often requiring a lead 
time of  a week or more. Due to the Presstek 75DI’s 
high level of  automation, the print facility can now 
realise a quick turnaround and total make-ready is 
achieved in as little as six minutes. 
“Since we had already purchased a Goss Magnum 

Compact to print our newspapers, when we were 
looking for a sheetfed press we explored the other 
products offered by the AIP group and discovered 
the Presstek 75DI was a perfect solution for our 
needs,” David continues. “We were very impressed 
by how quickly the press was installed ready to print. 
We have found it extremely easy to use, and very 
economical to run due to the built-in automation, 
fast print speeds and quick job changeovers.” 

The Goss Sunday 5000 press.
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Presstek DI digital offset presses, available in 
multiple configurations, employ a waterless printing 
technology resulting in less waste, sharper images 
and a wider colour gamut. The DIs offer first-rate 
print quality with automated set up, imaging, printing 
and cleaning in one compact easy-to-use system, and 
are extremely cost effective for short-run printing. 
Contact Presstek to learn more about DI presses for 
your print business.

IVE buys Lithoman 
80-page press

After expanding into large-format web offset 
catalogue printing sector by acquiring Franklin 
Web and AIW Printing, the IVE Group has further 
expanded with a Lithoman 80-page double-web press, 
customised for high-volume commercial printing. 
manroland web systems has announced the sale of  a 
four-unit Lithoman 80-page press for IVE Group to 
print catalogues.

The Lithoman is a world leader at the high-quality, 
high-volume segment. With its state-of-the-art 
drive-and-folding technology and groundbreaking 
automation features, over 400 Lithoman systems 
are at work today, printing magazines, catalogues, 

directories, and advertising supplements. From 32 
to 96 pages, in short or long grain: the Lithoman’s 
productivity helps to establish web offset printing 
even among a growing group of  gravure printers. 

The 80-page high-volume press with four printing 
units has a web width of  2060 mm and a maximum 
production speed of  50000 cyl.rev/h It will mainly 
produce catalogues The Lithoman will be equipped 
with several automation features such as automatic 
plate loading (APL), an automatic reel handling 
system and several inline control systems to reduce 
waste and costs while increasing the printing quality. 

“The Lithoman definitely turned out to be the best-
in-class press for our demands. We will be able to 
produce high-volume catalogues runs with lower 
cost-per-copy and waste rates while at the same 
time increasing the printing quality,” Warwick Hay, 
managing director from IVE explains the investment 
decision.

IVE Group has evolved from a family-owned 
print production business in the early 1920s to 
Australia’s most diversified print and marketing 
communications business, with annual revenues 
in excess of  $370 million and more than 1300 
employees. The Australian company creates, designs, 
produces and manages tailored solutions across all 
channels. The group has just recently invested for 

Community Impact has installed a Presstek 75DI at their headquarters to print high quality direct mail inserts.
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workflow solution replaces cumbersome trial-and-
error methods of  achieving post-laminate color that 
is within customers’ specifications.

For the first time, it is now possible to track ink 
quality and manage corrections when needed at 
the printing press – with one product. The new 
ColorTrack Correction Module streamlines the 
correction process, allowing for fast, accurate colour 
correction at the press to dramatically reduce waste 
caused by colour problems.

You can manage ink colour without correcting 
ink. Avoid the cost and time involved with recipe 
corrections by managing print conditions. Accurately 
predict the impact an ink concentration change 
or anilox change will have on colour. Advanced 
Perifarbe math formulas tell you if  and how the 
best-match can be achieved. Designed specifically 
with packaging print in mind, the Spot Color Tone 
Value Calculation allows you to conform to the new 
ISO 20654 standard by showing how well your Spot 
Color mid-tones match your targets.

The inspection system sets a new standard for fast, 
easy detection of  print defects. The advanced 100 
per cent inspection technology has been “reimagined 
from the ground up” based on user feedback, to create 
a better process for the detection and disposition of  
defects. Utilising the most advanced algorithms in 
the industry, the Inspection System can detect a wide 
variety of  defects such as ink spots, register/colour 
variation, content issues, and streaks.

their Blue Star WEB Division for a highly automated 
direct drive Rotoman 16-page commercial press 
from manroland web systems, which will be installed 
in their Silverwater Plant in New South Wales.

New colour management 
software from QuadTech

As this issue goes to press, QuadTech must be 
conducting live demonstrations of  its new ColorTrack 
colour management software at Info-Flex in 
Phoenix, Arizona. ColorTrack was launched at drupa 
2016, along with the new Color Measurement with 
DeltaCam and the completely redesigned inspection 
system.

ColorTrack facilitates fast, accurate press-side 
correction of  ink formulations. Without any hardware 
modifications to the press, ColorTrack software 
seamlessly integrates with ink recipe software to not 
only simplify workflow, but also dramatically reduce 
the number of  ink corrections needed to achieve 
accurate, optimal colour. According to QuadTech 
President Karl Fritchen, “ColorTrack’s potential 
to have a big impact on the industry attracted 
enthusiastic crowds when we first launched at drupa 
last summer. Since then, our developers and engineers 
have completed more new features that we believe 
will change the way printers manage color quality.”

ColorTrack’s seven ‘colour management 
breakthroughs’ is about defining pre- and post-
laminate colour targets within the job, measure 
colour inline, and use both targets to manage the 
difference on-press. This first and only automated 

QuadTech’s DeltaCam provides accurate inline spectral measurements, 
reducing waste and ensuring all printed products are within the customers’ 
colour specifications.

The inspection system’s modern, intuitive user interface provides press 
operators with powerful new capabilities.
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as the printers do, and spends a great deal of  his 
time creating optimised profiles – often for uncoated 
papers. 

Says Janssen: “Every customer, every job and 
every print run is handled with the same attention 
to detail. Throughout the process, we are continually 
fine-tuning the print result, to enable us to draw the 
highest possible performance from our press in every 
respect, whether technology, image quality or paper. 
We are also happy to try a different kind of  paper if  
the original choice fails to deliver the desired result.”

The fact that robstolk is not interested in short-
cuts is also illustrated by the cooperation with its 
ink supplier: Highly pigmented inks were developed 
specifically for the Rapida 76 with its HR-UV drying. 
Van As: “We have a lot of  customers for whom 
quality is more important than quantity. The price 
goes hand in hand with this approach. We have 
specialised above all on uncoated paper grades. Here, 
too, black must really be black, and the colours must 
shine on the paper. We have customers with a limited 
budget, who we try to help with creative solutions, as 
well as customers from the premium segment.”

Spectacular examples are placed on the table: 
Books and brochures in the most varied forms. Even 
a set of  colour references for the ink manufacturer, 
with a work of  art on one side and a matching colour 
sample on the reverse. robstolk uses not only CMYK 
inks, but also numerous PMS colours. The use of  
extended base colours and additional solids serves to 
preserve details with strong contrast. The resulting 
print products are lively and colourful – not least on 
uncoated papers.

robstolk achieves good 
results thanks to HR-UV

In spring 2013, KBA and Wifac installed the world's 
first KBA Rapida 76 at print company robstolk, right 
in the centre of  Amsterdam. Company owners 
Tanneke Janssen and Jacqueline van As can now 
look back over four exciting years: “With the kind of  
products we print, this press is perfect for the job.” 

Late one Friday afternoon, the printer at the press 
is casting a very concentrated and critical eye over 
the sheets on the desk. But this is not a customer job. 
Instead, he is testing how to maximise colour intensity 
when using fluorescent inks on the Rapida 76. That 
is typical for robstolk, which will be celebrating the 
50th anniversary of  its founding this year and where 
great importance is attached to exploring process 
and technology limits.

The Rapida 76 prints in B2 format 530 x 750 mm, 
and robstolk chose a five-colour version with 
additional coater. Important features alongside 
fully automatic plate changing are the inline colour 
measuring system QualiTronic ColorControl and the 
HR-UV dryers. With the drying technology, energy 
consumption is reduced considerably compared to 
a conventional UV press. Two highlights which are 
unique in the B2 format class are the DriveTronic 
feeder and the sidelay-free infeed DriveTronic SIS, 
which have been inherited from the larger Rapida 106. 
The press stands out with extremely fast makeready 
and its suitability to print a broad spectrum of  
substrates.
“No road is too long for us when we are 

experimenting with the technical possibilities,” says 
Van As. To ensure absolutely full control over the 
print process, the company's own pre-press specialist 
is also part of  the team. He knows the press as well 

Tanneke Janssen (left) and Jacqueline van As are proud of  their highly 
automated Rapida 76.

Modern sheetfed offset technology in a historical hall. With its compact 
footprint, the Rapida 76 is ideally suited to such installation conditions. 
It was only necessary to modify the gallery to allow for the columns.
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Van As explains: “In spring 2013, we commissioned 
the first Rapida 76 in the world. The underlying 
principle appealed to us from the start: Printing with 
highly reactive inks and HR-UV drying at every unit, 
which means that the sheets are already dry when 
they leave the press. Furthermore, there is plenty of  
scope for experimentation to achieve special effects 
by printing wet-on-dry. The results are pin-sharp, 
without even a hint of  spreading. The ink stays on the 
surface of  the paper rather than penetrating deep into 
its fibres. In short: The print is really impressive.” 

Technicians will shortly be updating the control 
software of  the Rapida 76 with appropriate patches. 

“We are absolutely satisfied with the press. Faced with 
the same decision again, we would definitely still 
chose the Rapida 76. With the kind of  products we 
print, this press is perfect for the job. And especially 
because we are not afraid of  change, we also look for 
unconventional solutions if  the standard approach 
fails to succeed. That is also interesting for KBA. 
Only recently, engineers from Radebeul visited us. 
They wanted to see at firsthand what these quirky 

printers from Amsterdam were doing. That was quite 
an experience. But even more important is that we 
are able to constantly surprise our customers with 
new ideas. With this press, we really can stand out 
above the market standard.”

Perfect plate changes on 
Rapida presses

On most Rapida sheetfed offset presses, plate 
changing is performed either fully automatically 
with FAPC or simultaneously with DriveTronic 
SPC. The highest level of  automation is the facility 
for non-stop job changeovers (Flying JobChange) 
on the KBA Rapida 106. As a vital prerequisite, the 
function DriveTronic Plate Ident here ensures that 
the new plates are mounted on the press in the 
correct position and order. This automation option 
is unique to KBA-Sheetfed and contributes to further 
makeready savings at job changeovers, enabling 
saleable production to re-commence with practically 

 DriveTronic technology on the feeder, one of  the highlights of  the machine.
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no need for adjustment.  DriveTronic Plate Ident is 
a camera-based system which determines the proper 
positioning of  the printing plates during a fully 
automatic plate change. Special register marks on 
the plate enable Plate Ident to detect the presence 
of  a plate and at the same time to check its correct 

insertion into the plate clamps. If  the new plates are 
correctly positioned in all the units to be changed, 
the automatic process is enabled and plate changing 
begins.

DriveTronic Plate Ident was to date only available 
for presses of  the Rapida 106, Rapida 145, Rapida 
164 and MetalStar 3 series with DriveTronic SPC. 
With immediate effect, however, it is now offered as 
an option for all presses with FAPC plate changers. 
That means that the half-format presses Rapida 75 
PRO and Rapida 76 can also be configured with this 
additional automation function for FAPC in future.

Plate Position Check is an additional function 
of  DriveTronic Plate Ident to permit automatic 
correction of  the plate position already before the first 
sheet is printed. It evaluates the relative positions of  
the plates and corrects the plate cylinders accordingly. 
In most cases, only minimal register corrections 
remain to be made after checking of  a first sample 
sheet before full job production begins. Users who 
wish to move straight on to production without 
stopping to check a sample sheet are recommended 
to consider the inline QualiTronic ICR system.

Plate Position Check is aimed above all at print 
companies where plates are still punched manually. 
The punching accuracy of  modern CtP systems is 
generally such that the Plate Position Check function 
is superfluous, provided all the plates for a given job 
were punched on the same device.

While the job presetting data such as ink profiles, duct 
roller speeds and area coverage are being transferred 
to the Rapida press from the PPS system LogoTronic 
Professional or via CIPLinkX, DataMatrix Select 
checks that the new plates to be mounted actually 
belong to the current job or section of  a job, and 

Printing plate with register marks for plate position check and a data 
matrix code for plate identification.

Plate changer guard with plate ident camera.

The cameras for DriveTronic Plate Ident operate with a special light 
source.
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KBA Rapida 75 PRO for 
German company

With the KBA Rapida 75 PRO, a new workflow and 
top service offers, KBA-Sheetfed and sales partner 
Steuber put together a package geared to guaranteed 
success for print company Hansa-Druckerei in 
Grevenbroich. Production has since been racing.

The four-colour Rapida 75 PRO with inline coater 
went into operation in Grevenbroich at the beginning 
of  this year. Managing director Marc Abels had 
spent most of  the previous year pondering over an 
investment in a new press in B2 format. Quotations 
were requested, tests were conducted, and in the 
end the decision came down in favour of  KBA. 

“The decision was clinched not least by the very 
professional impression made by Steuber and KBA 
over the whole consultation phase,” says 34-year-old 
Abels, who runs the company together with his sister 
Christina Müller-Abels. 

The initial contact to Mönchengladbach system 
house Steuber was the outcome of  an “irresistible” 
offer made to the Abels at last year’s drupa: The 
Hansa team was not only able to inspect the Rapida 
75 PRO at close quarters on the KBA stand, but also 
invited to come back to test the press for themselves 

furthermore that the colour sequence matches the 
press configuration. In this way, DataMatrix Select 
is a further significant step towards full process 
management. Any incorrect plate assignments are 
immediately detected and signalled to the operator. 
In addition, the possibilities for cost accounting after 
completion of  a job are improved.

Two data matrix codes are exposed onto each 
plate together with the register marks used by 
DriveTronic Plate Ident (see picture on previous 
page). After reading the codes from each printing unit, 
LogoTronic Professional or CIPLink X compares 
the data with those held in a central database. On 
the basis of  the code data, various plausibility checks 
are performed, e.g. correct plates for the current job, 
plates mounted on the correct printing units, plates 
with correct colour separations, or correct language 
versions. In this respect, the data matrix code permits 
unambiguous identification of  every printing plate.

The combination of  fully automatic plate changing 
and the additional functions offered by the plate 
detection system DriveTronic Plate Ident achieves 
a significant increase in productivity for printers 
faced with ever shorter run lengths and thus frequent 
job changeovers. The reduction in start-up waste 
improves profitability, and errors in connection with 
plate changes become a thing of  the past. 

The Rapida 145 with DriveTronic SPC and DriveTronic plate ident for simultaneous plate changing.
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once the exhibition closed its doors. The printers 
gladly travelled over from nearby Grevenbroich – 
with demands and expectations which Abels himself  
admits were “almost immorally high”. The half-
format press nevertheless countered flawlessly. 

In addition to the new press, Hansa also needed 
replacement for its workflow – not least due to the lack 
of  CIP 3 connectivity. As Steuber is furthermore an 
Agfa service partner, however, an Apogee workflow 
could be set up on site for test purposes just two days 
after the drupa print tests. The deal was done. 

The workflow was installed in Grevenbroich in the 
summer, followed by the Rapida press in December 
2016. After detailed instruction from both KBA and 
Steuber, there are now up to three printers working 
on the press. The first summary after three months: 

“The great advantage compared to our previous press 
is the double-size impression cylinders. We can print 
heavier sheets, and they also run more smoothly. 
Operation with TouchTronic is simple, and the 
quality is high.” Numerous inline finishing solutions, 
cutting-edge dryer systems and the compact footprint 
are further significant plus points.

One thing which has especially convinced the 
experienced Hansa printers is the high quality: “With 
the Rapida, you can achieve a 100 per cent result,” 
says Abels. “The familiarisation period is perhaps a 
little longer, but we are now achieving the last five per 
cent which used to be beyond our reach.” With the 
new KBA and with further offset and digital presses, 
the company sees itself  ideally equipped to handle a 
broad spectrum of  jobs. 

Short distances, customer proximity and flexibility 
– that has been the philosophy ever since grandfather 
Jakob Abels founded Hansa in 1955. The company 
has operated from its premises on Grabenstrasse 

since 1962. Marc Abels and his sister took over the 
reins as the third generation in 2014. 

Goss acquires Graphic 
Automation Controls

As part of  its ongoing strategy to establish industry 
partnerships that deliver value-added solutions for 
its customers, Goss International today announced 
the acquisition of  Graphic Automation Controls 
GAC), Inc in an asset transaction. “Goss is focused 
on growing our aftermarket and service business for 
our installed base,” says Stan Blakney, chief  operating 
officer of  Goss. “This is the first of  many expansions 
of  those capabilities we see in the near term.”

GAC focuses on full PLC integration and control 
systems upgrades for printing and packaging 
presses. GAC also provides on-site service support, 
fill-in plant maintenance and press audit services. 
Additionally, GAC specialises in obsolete and hard-
to-find electrical parts for the printing and packaging 
industries. The acquisition will provide benefits 
for both Goss and GAC customers by unifying 
its aftermarket services network. It also serves to 
enhance Goss’ drive and controls upgrade capabilities 
while strengthening its ability to provide service and 
parts to OEM equipment other than Goss. “Goss’s 
goal is to become the premier printing solutions and 
support partner to our customers,” says Blakney.

Dave Soden, VP of  Operations and Product 
Development for GAC believes the acquisition 
serves to strengthen the services each company 
provides individually. “We are excited to be a part of  
Goss,” said Soden. “This partnership will enhance 
our capacity to provide excellent aftermarket parts, 
services and enhancements.”

KBA Report No. 50 is out
The 50th issue of  KBA Report, the customer 

magazine of  press manufacturer Koenig & Bauer 
AG (KBA), is now out – just a few months before 
the company celebrates the 200th anniversary of  
its founding on 9th August. The 52-page magazine 
is packed with articles covering the most varied 
market segments and business philosophies of  print 
companies around the world. The topics range from 
the increasingly popular LED-UV technology, via 

Trustful partnership: Uwe Grunwald, Steuber Sales (left), and Marc 
Abels, managing director of  Hansa-Druckerei & Verlag.
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gravure hybrid press produces printed films and 
offers system integration, service and maintenance 
packages and all proven key competences of  printing 
systems Made in Augsburg. The first customer is 
already waiting in the wings.
“With the Varioman, we want to provide a new 

production system to our customers – at the first 
configuration level for flexible packaging printing,” 
Alexander Wassermann, managing director of  
manroland web systems, explains. He adds: “The 
market asks for press systems that meet the demands 
for brand differentiation, enhanced comfort and 
additional packaging sizes. Therefore, we have 
developed the Varioman.” The press combines the 
latest technology with high substrate- and production 
flexibility and process integration. The result: faster, 
more efficient and cost-reduced packaging printing.

The Varioman is a real all-rounder for packaging 
printing. It shows its complete performance when 
printing films and paper with high grammages. The 
variable sleeve offset printing units are the base in 
circumference and width. They can be individually 
designed for printing films and combined with 
several other components. Thanks to a combination 
of  variable sleeve offset printing units, a corona 
treatment, EB- or UV-drying and gravure printing 
units with dryers, different films can be printed in 
high quality and variability.

The Varioman stands for substrate and production 
variety. Printable substrates include films or paper 
from 10 to 300 μm. The product range enables 
solutions for different web widths and a production 
speed of  up to 400 m/min. Modular offset printing 
units offer highest flexibility. Thanks to the proven 
sleeve technology, the printing unit is format-variable 
and a job change can be carried out quickly.

The well-known integrated presetting and control 
systems from manroland web systems considerably 
reduce waste rates – especially in comparison to 
presslines without such control systems. Compared 
to flexo printing, digital printing or gravure printing 
solutions, the offset technology reproduces a high 
printing quality with a huge benefit in cost-per-copy. 
Compared to the latter, the production costs can 
be decreased to 25 per cent – depending on each 
particular job structure. This can be achieved due to 
the usage of  offset printing plates instead of  gravure 
cylinders and a significantly faster job change. A 
quick finishing is enabled by a long-lasting drying of  
the offset ink. Electron Beam Systems help to make 

double coating and inline foil application for the 
finishing of  high-quality packaging in sheetfed offset, 
through to new investments in digital and newspaper 
printing. Current developments and new business 
ideas are also presented, for example an award-
winning smartphone app which provides a mobile 
Rapida press console, and a webshop for individually 
designed bottles and glasses produced on a K1 digital 
printing machine from KBA-Kammann. 

In his editorial, KBA president Claus Bolza-
Schünemann looks back over the successful business 
year 2016, which produced the highest group profit 
in the almost 200-year history of  the company. 
Important milestones from the long history of  the 
world's oldest printing press manufacturer are recalled 
in a commemorative supplement enclosed in the 
customer magazine. Here’s Bolza-Schünemann: “We 
will be celebrating our proud company anniversary 
in fitting manner in September. Our founders taught 
us to be ready to venture new paths of  technical 
innovation, and to be guided by the needs and 
wishes of  our customers. We see it as our obligation 
to uphold their legacy.” 

KBA Report is available in German, English, French, 
Spanish and Italian. Copies can be requested from the 
KBA regional offices or from the central marketing 
department of  Koenig & Bauer AG (E-mail: 
marketin@kba.com). A PDF version of  the magazine 
is also available for download at: http://www.kba.
com / downloads-glossar / supportdownloads/kba-
report/

New hybrid flexible 
press from manroland 

Varioman is the name of  the newly designed 
packaging printing press from manroland web 
systems. Due to its sophisticated design, the offset-

Issue 50 of  the KBA Report contains a supplement on the 200-year 
history of  the company. 
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photo initiators, as used for UV-colour, redundant. 
Thus, the printing press can be additionally equipped 
with UV-drying.

Further application fields in preparation At a later 
stage, the Variaman c:line will take over the part of  
carton printing. Its printing units will be especially 
designed for cartons and optimised for the use of  
substrates with 250-700 µm. Inline finishing will be 
enabled by optional punching units and sheeters. 
Further system configurations for additional 
application fields are possible.

A main guideline of  manroland web systems is 
the efficient networking of  the entire printing room. 
The Varioman makes no exception here. The proven 
drive, operation and workflow management system 
Pecom-X integrates the different components from 
manroland web systems to one systems solution. 
Thanks to a steady reporting and controlling, the 
networked production of  the packaging press 
guarantees a faster process – from the packaging 
design up to printing the product.

The first system of  this new generation will start 
its production for an international packing printer 
beginning of  2018. It is designed as a hybrid press 
with offset and gravure printing units for flexible 
packaging printing and associated with a life-time 
service contract that ensures a consistent high 
performance of  the press.

New KBA Webshop in 
anniversary year 

Enhanced features, fresh design and a high level 
of  user friendliness – with a new KBA Webshop 
for spare parts, consumables and services, Koenig & 
Bauer (KBA) offers its customers many advantages 

through the constantly growing Internet sales 
channel. "Building on the experience of  our already 
successful webshop, we have incorporated many 
ideas and tips from our customers in the new 
webshop", says Thomas Potzkai, head of  Service at 
the KBA-Digital & Web.

 Thanks to its easy-to-understand and user-friendly 
navigation, it is easier for customers to find their way 
around in the KBA Webshop and to use all of  the 
relevant content intuitively. The new KBA Webshop 
is going online in time for the company's 200th 
anniversary.

 The Webshop will first be offered to customers 
of  KBA-Digital & Web Solutions, and then step by 
step it will be launched worldwide. In further steps, 
KBA-Sheetfed Solutions, the Swiss KBA-NotaSys 
SA, KBA-MetalPrint GmbH, KBA-Metronic 
GmbH and KBA-Flexotecnica S.p.A. will install the 
new Webshop this year. The updated Webshop is 
one of  many initiatives within the framework of  a 
group-wide service project, with the aim of  further 
increasing customer satisfaction.  

The shop can be used on PCs as well as on all 
common mobile devices, and with the update it 
now has numerous new features and search options. 
A shopping cart function, for example, offers the 
option of  integrating consumable materials and parts 
subject to wear and tear in a cyclical ordering mode. 
An availability indicator is another very useful feature 
for customers to optimise their purchasing planning 
and warehouse management. 
"Our Webshop is of  course an ongoing process. 

We will always offer new features and continuously 
develop our shop further – for example 'flowless 
coupling', so that orders can be triggered using 
customer-specific ordering systems," says Thomas 
Potzkai. In addition to the broad product range, 
services can also be requested using the new KBA 
Webshop, for example a thermography audit or a 
machine network test.

Hybrid Software is Ghent 
Workgroup member 

The Ghent Workgroup represents the print and 
publishing community, including industry, vendors, 
associations and educational members. Hybrid 
Software is now joining as a vendor member and 
thereby commits to fully supporting and incorporating 

Modern, intuitive operation and customer-oriented – the new KBA 
webshop goes online.
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the Ghent Workgroup specifications into their 
solution offering.

As a reputed international community of  industry 
leaders across Europe and the US, the Ghent 
Workgroup consistently produces numerous 
specifications and best practices for PDF exchange, 
and tools for automating and testing processes to 
establish consistent output results. Most recently, 
the Ghent Workgroup has released the Ghent PDF 
Output Suite 5.0, which helps to determine whether 
workflows are behaving as expected, and identifies 
errors in a fast and easy way. Earlier this year, the 
group also released the GWG2015 specification, 
accommodating for new developments and best 
practices in the industry. 

Says Nick De Roeck, CTO of  Hybrid Software:  
"Hybrid has invested more than 20 man years of  
software engineering in creating a state of  the art 
PDF library; it sits at the core of  all our technology 
and products like the Packz PDF editor and our 
Cloudflow workflow software. We have a heritage 
and enduring commitment to the PDF standard, and 
are very honored and excited to join the GWG. We 
think it is a fantastic and unique forum of  industry 
stakeholders, where vendors and users jointly work 
for the benefit of  all PDF customers."

Adds David Zwang, chairman, Ghent Workgroup: 
“We are very excited to have Hybrid Software 
join the GWG to help us continue our focus 
on packaging production workflows and best 
practices. Their experience in the field of  packaging 
production complements our already strong body of  
knowledge.”

The Ghent Workgroup, formed in June 2002, is 
an international assembly of  industry associations, 
suppliers, educators and industry members from 
around the globe. The objective is to establish 
and disseminate process specifications for best 
practices in graphic arts workflows. The organisation 
has consistently produced numerous process 
specifications for PDF exchange, as well as developing 
useful tools for automating processes and testing and 
establishing consistent PDFs for print and publishing 

– all available free at: www.gwg.org.

Onyx drives Océ Colorado 
UVgel printer

Continuing the company’s push for innovation, 
Onyx Graphics stands prepared to drive the recently 
announced Océ Colorado 1640 UVgel as printers 
begin shipping later this year. Visitors to the Canon 
booth at FESPA Digital in Hamburg in May will be 
able to see how the new Océ Colorado 1640 printer 
uses Onyx Thrive software to deliver unprecedented 
productivity in roll-to-roll printing, matched with 
excellent output quality on a broad range of  media 
for optimum applications versatility. 

The combination  of  the printer’s automation 
features and UVgel technology with the upcoming 
Onyx 12.2, results in low total cost of  operation 
accelerating return on investment. ONYX has 
custom-built the driver to include a new user interface 
to support the printer’s multi-roll functionality, and 
simplified page size and media handling. Onyx 
provides all of  this, while offering a custom device 
experience, including easily visible ink levels, printer 
status and media information.

The Océ Colorado 1640 is Canon’s new 64-inch 
roll-to-roll printer powered by Océ’s new UVgel 
technology. The printer combines a radically new UV 
curable ink from Canon that instantly gels on contact 
with the media; an advanced ‘self-aware’ piezoelectric 
print-head technology; an LED-based UV system that 
cures without adding any damaging heat to the media; 
and continuous, on-the-fly, patented print-head nozzle 
monitoring and performance compensation. Faster 
than any other printer in this segment, the new Océ 
Colorado 1640 offers a top speed of  159 m2/hr for 
applications such as billboards or outdoor banners 
and operates as fast as 40 m2/hr for close-up indoor 
applications. Productivity is further boosted by the 
dual-roll configuration.

Onyx 12.2 software will be released for Onyx 
Thrive, Onyx ProductionHouse, Onyx PosterShop 
and Onyx RIPCenter RIP software packages. Some 
of  the benefits include:
- Process more files in less time with a full 64-bit 

platform for RIP and applications, with speeds that 
can improve a service provider’s profit margin by as 
much as 30 percent. On average, processing times in 
Onyx 12.2 software are three times faster for halftone 
processing. Data transfer speeds to many grand 
format printers are also up to three times faster

To access articles, you can visit the website of the 

www.pressinstitute.in
Press Institute of India
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- An all new multi-roll user interface that delivers 
an interactive workflow with greater flexibility and 
automation capabilities
- Enhanced media and page size handling to 

streamline printer configurations and job setup
- A custom device experience based on bi-directional 

data including easily visible ink levels, printer status 
and media information

QuadTech to showcase 
the latest at China Print 

At China Print 2017 (May 9-13), QuadTech will 
present its extensive range of  colour management, 
register control, and defect management solutions – 
designed to ensure consistently high colour quality, 
significantly lower production times, reduced 
waste and increased profits for printers. Alongside 
the featured portfolio at the show, visitors to 
the QuadTech stand (E4-017) will receive live 
demonstrations including QuadTech’s latest colour 
workflow solution for packaging printers, ColorTrack, 
launched at last year’s drupa.

Says Karl Fritchen, president of  QuadTech, 
“With printing and converting businesses all over 
the world continually facing pressure to improve 
competitiveness and profitability while adding 
further customer value, the show offers QuadTech 
the ideal platform to demonstrate how our products 
enable printers to meet these challenges by taking 
better control of  their print production.”

For packaging presses, QuadTech presents Color 
Measurement with SpectralCam, an inline system 
offering exacting colour on a variety of  substrates. 
Smart spectrophotometer technology enables the 
system to quickly detect and analyse colorimetric 
and density variations from targets located anywhere 
within the printed product, while the press is 

running. Maintaining colour quality throughout a 
print run provides new levels of  colour accuracy and 
assurance to converters and brand managers that 
colour specifications have been met.

Color Measurement with DeltaCam, launched at 
last year’s drupa, makes advanced, inline spectral 
measurement affordable to individual packaging 
print houses. For about half  the cost of  other 
inline systems, package printers can utilise accurate, 
automated L*a*b* measurement on film, paper or 
board—ensuring that all printed product is within 
their customers’ colour specifications. The M1, M0, 
ISO compliant technology enables printers to reduce 
time and waste while confidently maintaining colour 
throughout the roll—without the need to wait for a 
roll change to measure with a handheld device.

ColorTrack is an industry first highly adaptive 
“color expert in a box” solution for packaging printers. 
With a variety of  options for hand-held and inline 
configurations, the software facilitates fast, accurate 
press-side correction of  ink formulations. Without 
any hardware modifications to the press, ColorTrack 
automates the process of  delivering absolute 
consistency from press-to-press, shift-to-shift, and 
plant-to-plant.

According to Wang Zhenhua, QuadTech’s Sales and 
Operations manager for China, the live ColorTrack 
demonstrations will be used to introduce seven “color 
management breakthrough” technologies:

Pre-Laminate/Post-Laminate Color Support•	
ColorTrack Press-Side Recipe Correction •	
Module
Ink strength/Anilox Color Correction•	
Spot Color Tone Value Calculation to ISO •	
20654
Enhanced Color Measurement through Strip •	
Scanning
Simplified Ink Quantity Tracking via Patented •	

“Virtual Scales”
Complete, Simplified Workflow•	

The QuadTech Color Control System with 
Instrument Flight and SpectralCam offers unmatched 
colour control and quality along with the L*a*b*, 
TVI and density data needed to support colour 
management efforts and monitor adherence to 
industry standards. The system not only controls solid 
ink density, but also three-color gray balance and mid-
tone dot gain, ensuring consistent top quality colour. 
The newest feature enables printers to control print 
production to G7 standards—every day on every 

The QuadTech SpectralCam delivers L*a*b* data for precise, cost-effective 
color management.
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print run. The QuadTech Digital Ink System provides 
commercial web and newspaper printers a significant 
quality and cost-saving improvement by providing 
more accurate ink density control at all press speeds. 
The system delivers ink savings along with enhanced 
image quality with precise accuracy. The system is 
a computer-controlled ink injection solution that 
replaces traditional open fountains, and can be used 
to upgrade existing “pump and rail” systems.

Foster introduces lifter 
for Agfa printers 

At ISA Sign Expo 2017 in Las Vegas in April, Foster 
premiered its new  Foster On-a-Roll Lifter Universal, 
the latest in the comprehensive Foster line of  material 
handling equipment. Specifically designed for Agfa 
Anapurna, Mira, Tauro, and Titan printers, as well as 
many roll-to-roll flatbed cutters such as those offered 
by Zund and Esko Kongsberg, the new Foster On-
a-Roll Lifter Universal enables printer operators to 
quickly and safely manoeuvre rolls as heavy as 660 
lbs (300 kg) and as wide as 16 feet, 5 inches (5 m).   
On Agfa machines, the tray fits easily into the roll 
loading area. Multiple roll wedge settings enable the 
operator to position the roll precisely for loading and 
unloading. 

Landa beta press roll-out 
to begin in July 

Landa has announced its final 2017 beta customer 
line-up. First shipment of  the Landa S10 Nanographic 
Printing Press will take place in July this year to 
Graphica Bezalel, the award-winning Israel-based 
folding carton, packaging and label convertor. 

In November 2017, Landa will ship North 
America’s first Landa S10 Nanographic Printing 
Press to a US-based leader of  point-of-purchase 
solutions. In December 2017, Edelmann, the 
German-headquartered world leader of  high-quality 
and innovative board and paper packaging solutions, 
will become the first European beta customer for the 
Landa S10 Nanographic Printing Press.

As a traditional offset print house, Graphica 
Bezalel has selected the Landa S10 Nanographic 
Printing Press as its first digital solution, affording 
it the unique competitive advantage of  high-

speed, high-quality digitally printed folding carton 
production. Says Eyal Harpak, director of  Graphica 
Bezalel, “Nanography is the first technology to tempt 
us into the world of  digital print. Until we saw what 
the Landa S10 could produce, we couldn’t believe 
that any digital press could match offset print quality 
at the high-speeds required to open-up the medium-
run folding carton market. We were astonished with 
what Benny Landa and the team have achieved.
“Working with leading companies like Calvin 

Klein, Carlsberg, Nestlé, Coca-Cola, SodaStream 
and others, we know that brands are always looking 
for new ways to increase on-shelf  appeal and sales. 
With the incredible colour palette provided by the 
Nanographic printing process – colours that really 
stand out – customers will be excited with what the 
Landa S10 has to offer. Through increased production 
flexibility, the Landa S10 provides a unique ability to 
both reduce inventory costs through shorter runs, 
respond quicker to customer needs, as well as increase 
the ability to version with customised packaging and 
special promotions,” explains Harpak.

Landa and Graphica Bezalel will hold a worldwide 
customer event during the week of  September 12 to 
demonstrate the Landa S10 in a customer production 
environment.

Eyal Harpak (left), director, Graphica Bezalel, and Yishai Amir, 
CEO, Landa.
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Ramesh Chandra Agrawal passes 
away

Ramesh Chandra Agrawal, chairman 
of  the Dainik Bhaskar Group, died 
recently following a heart attack. He 
was 73. Agrawal is survived by sons 
Sudhir, Girish and Pawan and a 
daughter Bhavna. His wife, Sharda 
Agrawal, died in 2006 after a brief  
illness.

Born on November 30, 1944 at Jhansi, Agrawal came 
to Bhopal with his father, Dwarka Prasad Agrawal, and 
laid the foundation of  the Dainik Bhaskar newspaper 
in 1958. The journey that started from a small two-
storeyed building in Chowk in Old Bhopal went on 
to become one of  the leading media groups in the 
country. In 1983, he laid the foundation of  Dainik 
Bhaskar Hindi in Indore and in 1996 Bhaskar was 
published for the first time out of  Madhya Pradesh 
— in Rajasthan. Agrawal was also chairman of  the 
Federation of  Indian Chambers of  Commerce and 
Industry in MP and the Agrawal Mahasabha.

According to Dainik Bhaskar’s website, under 
Ramesh Agrawal’s leadership, the group succeeded 
in publishing 62 editions from 14 states and is 
the world’s fourth largest newspaper in terms of  
circulation. Besides the Hindi newspaper, the group 
also publishes Divya Bhaskar in Gujarati, English 
newspaper DNA, Marathi newspaper Divya Marathi, 
along with running FM Radio My FM and DB 
Digital.

(Courtesy: The Hindu / The Times of  India)

Tamil writer Ashokamitran dead

Ramesh Chandra 
Agrawal.

also known outside Tamil Nadu as most of  his 
works were translated into English and other Indian 
languages. He took to writing as a full-time profession 
at a time when it was ‘unviable’. “I have witnessed 
all kinds of  difficulties that a full-time writer will 
face,” he had said in an interview to the now defunct 
magazine Subhamangala. Satire and, sometimes, subtle 
humour were the trademark of  his writings.

As the editor of  Tamil literary magazine  
Kanaiyazhi for almost 25 years, Ashokamitran always 
maintained close links with the mainstream media. 
His works were published in all the leading journals 
and newspapers. Ashokamitran also wrote with 
authority on films. His novel Karaindha Nizhalgal was 
an insider's fictionalisation of  the Tamil film world. 
He gained intimate knowledge of  the film work and 
the making of  films during his stint as an employee in 
the Public Relations Department of  Gemini Studios. 
Later he wrote on his association with S.S. Vasan of  
Gemini Studios, My Years with Boss. 

Ashokamitran also wrote about classical music. It 
was a strange coincidence that he spent his childhood 
days in Polagam, a small village in Thanjavur where 
Papanasam Sivan lived.

Though his family belonged to Mayiladuthurai, they 
lived in Secunderabad until Ashokamitran was 20. He 
based his novel Pathinetaavathu Atchayakodu on the city. 
His father was an agent of  Ananda Vikatan and other 
magazines, there. One of  his sons, T. Ramakrishnan, 
is an associate editor with The Hindu. 

 (Courtesy: The Hindu/ B. Kolappan)

World press asks Trump to stop 
targeting media

International media leaders have signalled their 
deep concern with the US administration’s persistent 
attacks on the press by calling on US President 
Donald Trump to halt his ‘fake news’ accusations and 
to ensure White House briefings remain accessible 
to all media. A letter, sent to the US administration, 
firmly rejects President Trump’s repeated accusation 
that media is the ‘enemy of  the American People’, 
and calls on his administration to build a better 
professional relationship with the media.

More than 40 editors-in-chief, CEOs and publishers 
representing media from  around the world  have 

Ashokamitran.

Satire, subtle humour the trademark 
of  prominent Tamil writer and Sahitya 
Akademi Award winner Ashokamitran, 
who powerfully portrayed the lives and 
struggles of  the urban middle-class in 
his literary works. Ashokamitran died 

recently, aged 86. He is survived by his wife and three 
sons.

Born Thyagarajan, he assumed the pen name 
Ashokamitran. He was one of  the few writers who 
wrote fluently in both Tamil and English, and was 
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signed a letter  addressed to President Trump  
outlining how his regular labelling of  mainstream 
news outlets as ‘fake news’ as well as the exclusion 
of  critical media outlets from a recent White 
House press briefing signalled a worrying decline in 
accountability for his administration. “We fear that 
the overall climate for media freedom currently being 
fostered by your presidency seriously jeopardises the 
on-going ability of  a free press to hold power to 
account in the United States,” the letter to President 
Trump said.

The letter, sent to the US administration on 
behalf  of  the executive committee, World Editors 
Forum and Media Freedom Boards of  the Paris-
based World Association of  Newspapers and News 
Publishers (WAN-IFRA), highlighted the damage 
the president’s comments – regularly made using 
the social media platform Twitter – are having on an 
industry attempting to respond to the phenomenon 
of  disinformation and ‘fake news’.

Signalling growing concern from among the 
international press community, the letter highlighted 
the United States’ historic relationship with a free 
press to underline how the president’s actions since 
coming to office risk inspiring leaders in countries 
with weaker press freedom safeguards to repress 
or stifle essential freedoms. The letter also firmly 
rejected President Trump’s repeated accusation that 
media is the ‘enemy of  the American People’.

WAN-IFRA urged the president to “welcome 
and encourage the kind of  rigorous self-criticism 
a free media upholds as a means of  ensuring the 
highest attainable standards of  governance,” calling 
for a meeting between his administration and 
representatives from the global media to discuss 
rebuilding a better relationship.

WAN-IFRA Report focuses on 
print vs online 

WAN-IFRA’s World Printers Forum has just 
published its latest report, Print-Online Performance 
Gap. Just when one thought the old print vs digital 
debate was no longer useful, along comes a study 
to stir the flames. Despite having been written off  
countless times in the past, the printed newspaper 

stubbornly refuses to die. It is astounding to witness 
the tenacity with which the more than 400-years-old 
news medium asserts itself  in the digital era. The study 
doesn’t outright suggest that publishers abandon 
their digital efforts, rather, to play to the strengths 
of  where newspapers’ audience and revenues mostly 
reside.

This past summer after journalism professor H.Iris 
Chyi and doctoral student Ori Tenenboim of  the 
University of  Texas published their study, ‘Reality 
check – Multiplatform newspaper readership in the 
United States, 2007–2015’, the debate was on in 
the US. Using a longitudinal analysis of  readership 
data of  51 US newspapers, the findings of  the study, 
essentially, said that newspapers’ assumptions, and 
subsequent strategies, that “print will one day die” 
were woefully off  the mark. Chyi revisits the study 
in this World Printers Forum Report, addressing and 
challenging some of  the heated debate that ensued 
when the study was published, particularly from what 
she calls the “pro-digital, anti-print” voices within the 
industry.

The reach of  the print versions of  the investigated 
newspapers dropped from 42.7 to 28.8 per cent 
between 2007 and 2015. The online reach of  the 
newspaper websites stagnated, but in the same period 
rose from 9.8 to just ten per cent. “Therefore we 
do not believe that the readers abandoned the print 
product for the websites of  the newspapers,” said 
Chyi. Indeed, the online versions of  the newspapers 
seem to be once again on the losing side in the last 
years: in 2011 their reach had actually achieved 10.7 
per cent. 

Chyi concludes her part of  this report, which also 
includes feedback from a broad range of  industry 
experts, by saying: “The key is to acknowledge the 
reality, drop the death narrative [of  print], value 
audience research, and deliver quality content 
through preferred platforms. Albeit no longer ‘wildly 
profitable’, there is still a future of  newspapers.” The 
report shares the views of  newspaper experts outside 
of  North America. A number of  acknowledged 
experts from newsrooms, publishing houses as well 
as equipment manufacturers and material suppliers 
have been consulted.
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BLink wins two journalism 
awards 

The 8th Laadli Media Awards for Gender 
Sensitivity 2016 (Northern and Eastern Region) 
were announced at the Chinmaya Mission in Delhi 
recently. Anima Pookkunnyil, assistant editor 
with BusinessLine, and Shreya Ila Anasuya, a Delhi-
based freelance journalist, received awards for their 
critical gender-sensitive reportage.

Organised by Population First, the Laadli Media 
Awards are given to recognise efforts by those in 
the media and advertising industry who work to end 
gender prejudice. The awards have been given since 
2007, and had over 5000 participants from the media 
and 3000 participants from advertising. The guests 
of  honour at this year’s event were Diego Palacios, 
country representative of  UNFPA (United Nations 
Population Fund), Stuti Narain Kacker, NCPCR 
(National Commission for Protection of  Child 
Rights) and Padmashri awardee Syeda Hameed, 
former member of  the Planning Commission.

Pookkunnyil’s story in BLink was about Kamlesh 
Kairi’s petition to the Supreme Court against the 
unjust laws barring women without a minimum 
educational qualification from fighting panchayat 
elections. Kairi, a Dalit woman attached to the Akhil 
Bharatiya Janwadi Mahila Samiti, had appealed to the 
apex court against the State of  Haryana. The report 
voiced Kairi’s discontent with the rule that alienated 
a lot of  disadvantaged women, and dismissed their 
engagement with the grassroots, a contribution more 
important than a lack of  education. 

Pookkunnyil commented on her award, “Kamlesh 
Kaimri’s story is the story of  a large number of  
women and men in Haryana who have spent their 
lives working in the community and fighting odds. 
It’s the story of  all those whose work has been 
negated because they did not have access to formal 
education. And I’m humbled that Laadli has chosen 
to hear these stories, of  people who find themselves 
outside the radar.”

Ila Anasuya was awarded for her report on Suzette 
Jordan. The piece titled Suzette Jordan’s victory, 
outlined the many ways in which we had failed the 
fierce Kolkata resident whose unfortunate gang-rape 
shot to infamy. The piece details how this was the 

beginning of  many injustices done to her, including 
the chief  minister’s remark calling her a liar, and 
accusing her of  defamation. In her story, Ila Anasuya 
outlined the irony of  the fact that the Salman Khan 
judgment clearing him of  all charges in the hit-and-
run case, and the judgment convicting the accused in 
the Jordan case came out on the same day.

The awards brought forward some important 
narratives to the fore. Chitrangada Choudhary was 
awarded the best prize in investigative journalism for 
her reportage on violence by security forces in Bastar 
in the Caravan magazine. Tazeen Qureshy of  Ndtv.
com won the best electronic report award for her 
story on the conservation efforts by tribal women in 
an Odisha village. 

(Courtesy: The Hindu BusinessLine)

P.M. Balakrishna joins 
The Hindu Group 

P.M. Balakrishna has joined The Hindu Group 
(Kasturi & Sons) as Business head – National 
Accounts. He will assume the overall responsibility 
of  managing the business from national clients, to 
whom the full breadth of  the group’s capabilities 
will be brought to bear. PMB or Bala, as he’s known 
amongst friends and in industry circles, will be based 
out of  the Mumbai office, and will be part of  The 
Hindu Group’s executive management council. The 
appointment is in line with The Hindu Group’s 
Vision 2020 to establish the organisation as a leading 
media marketing communications solutions network, 
with the ability to provide customised, integrated 
solutions for clients across the board at a pan-India 
level.

Balakrishna has more than two-and-a-half  decades 
of  experience in the media industry covering 
Advertising Sales, Strategy & Business Development.

(Courtesy: exchange4media.com)
 

Financial journalism programme 
launched

Bloomberg News and the Asian College of  
Journalism (ACJ) have launched India’s first 
co-branded financial journalism post-graduate 
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programme, designed to equip students with new, 
essential skills needed in a modern global newsroom. 
The ACJ-Bloomberg Postgraduate Programme will 
teach students the latest journalism skills related to 
writing and editing, digital and multimedia reporting, 
ethics, investigative reporting, fundamentals of  
finance and government reporting. Supported by 
Mint and The Hindu Business Line, some courses will 
be led by some of  the country’s renowned financial 
journalists and business leaders.

John Micklethwait, editor-in-chief  of  Bloomberg, 
remarked, “We are very excited to be launching this 
wonderful program with India’s most renowned 
journalism college. With the combined network 
of  Bloomberg News and ACJ, we developed 
a curriculum with some of  the best minds in 
journalism, business and finance.”

Applications would be available online from 
April 19. The last date of  submission of  filled 
in applications is May 17. Forms can also be 
downloaded from the ACJ website and submitted 
through post or courier.

(Courtesy: The Hindu)

Registration opens for South 
Asian Digital Media Awards

The call for annual recognition of  best works in 
digital publishing in the South Asian region, South 
Asian Digital Media Awards (SDMA), by World 
Association of  Newspapers and News Publishers 
(WAN-IFRA) is set to open on 1 May 2017.  The 
award is jointly presented by Google.

WAN-IFRA started the Digital Media Awards all 
over the world to recognise best innovations in digital 
publishing and the awards have become the most 
prestigious recognition in the news media industry. 
The awards are presented in every region – South 
Asia, Asia, West Asia, Europe and Latin America. 
The winners from every region subsequently 
compete for the World Digital Media Awards. Last 
year (2016), manoramaonline.com, the regional 
winner from South Asia, also won the World Digital 
Media Award for ‘Best News website’. 

This year, the entries are invited for the following 
award categories:

Best News Website•	
Best Lifestyle, Sports or Entertainment Website•	
Best News Mobile Service•	
Best Lifestyle, Sports or Entertainment Mobile •	
Service
Best Use of  Online Video•	
Best Data Visualisation Project •	
Best Innovation New Product•	
Best Social Media Engagement•	
Best Digital Advertising Campaign•	

The award is open to all news publishers in South 
Asia. All entries must have been published between 1 
May 2016 and 1 June 2017. The panel of  jury from 
around the world will judge the entries. The winners 
will be officially recognided at WAN-IFRA India 2017 
Conference, 13-14 September, Chennai, and presented 
with trophies at the glittering awards ceremony on 
13th September. Registration of  entries is acceptable 
online at www.wan-ifra.org/sdma. The registration 
for the awards closes on 9th June 2017. More details 
can be had from Suresh Babu K.R., assistant manager 

– Business Development, WAN-IFRA South Asia 
(E-mail: sureshbabu.kr@wan-ifra.org. 

NDTV to consider sale of assets
The board of  directors at NDTV will consider the 

“potential sale of  certain strategic assets by certain 
material subsidiary(ies)”, the company has informed 
the National Stock Exchange. NDTV’s trading 
window shall remain shut for some time. However, 
the broadcaster provided no clarity on what assets 
might be up for sale. Recognised as the foremost 
news broadcaster in the country at one point in time, 
NDTV has been going through a period of  financial 
turmoil of  late. Besides operating in the broadcasting 
domain, NDTV also has interests in the digital and 
e-commerce space. However, the digital business of  
the company is the only silver lining given that the 
other two segments are in deep losses.

(Courtesy: exchange4media.com)
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May 8-12, organised by FESPA, in 
Hamburg: FESPA Awards 2017/ 
FESPA 2017/ European Sign 
Expo 2017. Details on the FESPA 
website

May 15-16, organised by WAN-
IFRA, in Singapore: Master Mobile 
and Video Reporting Workshop. 
Details on WAN-IFRA website 

May 15-16, organised by WAN-
IFRA, in New Delhi: Editorial 
Leaders, Module 1 – Creating 
Engaging Stories. Details from 
vijayalakshmi.murali@wan-ifra.org

May 16-18, organised by WAN-
IFRA, in Frankfurt: Reader 
Revenue – Expert Workshop. 
Details from cecilia.campbell@
wan-ifra.org

May 16-19, organised by WAN-
IFRA, in Toronto and Montreal: 
Solving the Innovation 
Conundrum for Mobile, Social, 
Diversified Revenues. Details 
from vincent.peyregne@wan-ifra.
org

May 17-18, organised by WAN-
IFRA, in New Delhi: Editorial 
Leaders, Module 2 – Online 
Video. Details from vijayalakshmi.
murali@wan-ifra.org 

May 18-19, organised by INMA, 
in New York: INMA Media 
Disruption Study Tour. Details 
on INMA website

May 18-19, organised by WAN-
IFRA, in Kuala Lumpur: Sports 
Reporting in the Digital Age 
Workshop. More details from jen.
teo@wan-ifra.org

2017

May - September 

June 7-9, organised by WAN-IFRA, 
in Durban, South Africa: World 
News Media Congress 2017. 
Details from christin.herger@wan-
ifra.org 

June 19, organised by WAN-
IFRA, in Singapore: Fighting 
Misinformation in APAC. Details 
from wilson.leong@wan-ifra.org

June 19-20, organised by WAN-
IFRA, in Chennai: Editorial 
Leaders, Module 4 – Writing for 
the Web. Details from vijayalakshmi.
murali@wan-ifra.org 

June 21-22, organised by WAN-
IFRA, in Chennai: Editorial 
Leaders, Module 5 – Harnessing 
Social Media. Details from 
vijayalakshmi.murali@wan-ifra.org

June 23-24, organised by WAN-
IFRA, in Chennai: Editorial 
Leaders, Module 6 – Leading 
the Newsroom. Details from 
vijayalakshmi.murali@wan-ifra.org

August 10-11, organised by INMA, 
in New Delhi: INMA South Asia 
News Media Conference. Details 
on INMA website

July 5-6, organised by WAN-IFRA, 
in Jakarta: New Content Format 
for Millennials. More details from 
wilson.leong@wan-ifra.org

July 17-18, organised by WAN-
IFRA, in Singapore: Engaging 
Audiences with Data Journalism. 
Details on WAN-IFRA website

July 19-20, organised by WAN-
IFRA, in Singapore: Rise of  Long-
form Storytelling. Details on 
WAN-IFRA website

July 20-21, organised by WAN-
IFRA, in Hyderabad: Workshop on 
Responsive Design. More details 
from vijayalakshmi.murali@wan-
ifra.org

May 19-20, organised by WAN-
IFRA, in New Delhi: Editorial 
Leaders, Module 3 – Data 
Journalism. Details from 
vijayalakshmi.murali@wan-ifra.org 

May 21-23, organised by INMA, in 
New York: INMA World Congress 
of  News Media. Details on INMA 
website

May 24, organised by INMA, 
in New York: INMA Print 
Innovation Workshop. Details on 
INMA website

May 29-30, organised by WAN-
IFRA, in Zagreb, Croatia: Video 
Action Days. More details from 
virginia.melero@wan-ifra.org

September 12-14, organised by 
WAN-IFRA, in Chennai: WAN-
IFRA India 2017 Conference. 
More details from sureshbabu.kr@
wan-ifra.org 

September 13-15, organised by 
FESPA, in Johannesburg, South 
Africa: FESPA Africa. Details on 
the FESPA website

September 20-22, organised by 
INMA, in Lima, Peru: INMA Latin 
America Media Conference. 
Details on INMA website

September 21-23, organised by 
FESPA, in Mexico: FESPA Mexico. 
Details on the FESPA website

September 25-29, organised by 
INMA, in Oslo, Norway: INMA 
Media Viking Week. 
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Yes, digital publishing is here to stay

Tablets might still be a niche market in India, but they are a rapidly growing and promising 
new media channel for newspaper publishers. Digital publishing to tablets is another step 
in the ongoing evolution of the media industry. This change forces publishers to define 
an effective multi-channel publishing strategy, enabling them to effortlessly address any 
channel and to monetise new channels such as tablets successfully. A special report by 
Stefan Horst
                                               
                    >>> more

Dinamalar surges forward on the new media front

A 60-year-old newspaper has adapted and moved with the times, and moved quickly.  Its 
Web site attracts more than two million unique visitors and more than 190 million page 
views a month; its iPhone, iPod and iPad applications have recorded a substantial number 
of downloads and page views, with various apps being made available on the Android 
platform as well. All run and managed by a small team that is highly focused on delivering 
value to users as well as clients, and it has paid off well. Sashi Nair reports on the Dinamalar 
new media success story

                 >>> more

Director & Editor
Sashi Nair

editorpiirind@gmail.com

Assistant Editor
Susan Philip

Assistant Manager 
& Editorial Coordinator

R. Suseela
asst.edit@gmail.com

Design & Layout
Seetha Ramesh

Senior Manager - Accounts 
& Administration
N. Subramanian

subbudu.n@gmail.com

Manager - Advertising, Administration 
& Library Services

R. Geetha
rindgeetha@gmail.com

Office Assistant
B. Rajendran

Published by Sashi Nair on behalf of The Press Institute of India 
- Research Institute for Newspaper Development, from RIND  
premises,  Second  Main  Road,  Taramani  CPT  Campus,  Chennai 
600 113 and printed by V.B.S. Moni  at  Print Shop Private Limited, 
4/310 Gandhi Street, Kottivakkam, Old Mahabalipuram Road, 
Chennai 600 096.   Editor: Sashi Nair

R.N.I.No.33715/80.Postal Registration No. TN/CC (S) Dn/203/012-14 licenced to 
post without prepayment under WPP licence No. TN/PMG(CCR)/WPP-615/12-14

The Press Institute of India - 
Research Institute for Newspaper Development    

Second Main Road, Taramani CPT Campus, Chennai 600 113
Tele: 044-2254 2344  Telefax: 044-2254 2323

PII-RIND does not take responsibility for 
returning unsolicited material. It may not always 
be possible to reply to senders of unsolicited 
material. Opinions expressed in this publication 
do not necessarily reflect the views of the editor 
or publisher.

Every effort has been taken to assure that 
the accuracy of information contained in this 
publication is based on reliable sources. All 
trade marks and trade names mentioned in this 
magazine belong to their respective owners. In 
case of error, editor/publisher shall not be liable 
for any loss or prejudice caused to the reader. The 
publisher reserves the copyright of the materials 
published in the magazine. No part of the articles 
or photographs can be reproduced without the 
prior permission of the publisher. All disputes will 
be subject to the jurisdiction of Chennai only.

A journal of the Press Institute of India - 
Research Institute for Newspaper Development

34

SurveyRIND

SurveyRIND

Please note that the cheque or 
demand draft or at par cheque 

payable in Chennai, for the 
subscription amount should 

be drawn in the name of Press 
Institute of India  ONLY and 

NOT in the name of the magazine. 


